














Create a new brand 45

1 4 For this finalillustration set, Benson explains how they were created. “We cut

the figures out from the background in Photoshop and then used a median blur filter, 1 5
undertaking lots and lots of experiments with hue and saturation, colour balance,
brightness and contrast to achieve the desired effect. We wanted them to be recognisable
as dancing figures, but not too literal”

Form also created a website for the project, which demanded a separate web presence from the main
Youth Dance England site, with the latest news and a directory of locations. As with any good branding project, the
website religiously sticks to the branding created by Form — using the same colours, typography and images — and
contains extra signature elements, such as the coloured circles.

Brand clarity

Don't over-complicate matters - often branding becomes so bogged down in trying to
use inspirational and elaborate imagery that the key message is diluted. Ensure that the meaning
is conveyed at every stage, whether in designing your logo or building a website.

1 6 These coloured circles are a key element in the associated print media - here is a

flyer to raise awareness of the project. They're designed to appeal to both potential dance 1 7
students and their teachers. The flyer also includes the logos of all the partner governmental
agencies and other organisations involved in the scheme, without allowing them to intrude

on the key messaging.

The branding has been extended to other items such as this t-shirt. And Youth Dance England is pleased
with the result: “Our project not only included tight deadlines, but also required the creation of a brand identity that
would resonate with a variety of audiences,” explains Natalia Fenyoe, head of marketing and communications at
Dance England.“I trusted Form with the project within the first half-hour of their pitch, and they didn’t disappoint.”
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