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15	   Another brand extension, the ‘retox’ event is an annual club night based on the 
Friday-night Club Classics show. The old identity was based around a cocktail glass, but  
BB/Saunders created a design more fitting for the Fabric club environment.
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****Note:

Kate, these can be 
used individually and 
I’ll supply a single 
bird etc...

Turn up your
Christmas
Official Radio Station
for West End Christmas
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13	   Heart organised various disconnected marketing promotions, including events in Soho Square and open 
air gigs, which BB/Saunders linked together under the ‘Summer of love’ sub-brand with this bird. The message was “a 
little bird told me, this is going on”, and was also used in an online messaging service, where friends could be invited 
by email from Heart’s website. “Like the angled heart icon, the birds that represented the ‘Summer of love’ campaign 
were a distinctive brand element – it becomes part of your visual language,” Beeby explains.

14	   “Another advantage of the 
heart shape is that you can extrude it and 
make it three-dimensional,” says Beeby; 
these various transformations into 3D 
Christmas baubles were used for Heart’s 
festive promotional materials. As well as 
creating branded Christmas cards for 
Heart, the BB/Saunders team were 
involved in branding Heart’s initiatives, 
such as their sponsorship of the ‘Light up 
London’ Christmas lights.
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